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Strengthening Your Dealership's Visibility in the Modern Search Landscape
Nissan

Strong, modern SEQ is vital for dealership visibility. Your dealership website must S ona-open

stay open to agent-based search tools and Al crawlers while following core SEO ) haiees Eardoss PR

basics like clear structure, shopper-focused content, proper schema, and fast ) (o

indexing.

Conversational language also helps Large Language Models (LLMs) understand
your inventory and offers. A complete, accurate Google Business Profile boosts
visibility, credibility, and customer experience. Strong review volume and reputation .
scores build trust and drive high-intent shoppers. m—e——

= More hours

Outlined below are the key SEO and Gen-Al practices your dealership should —
prioritize to stay discoverable across Search and LLMs. <2 auisenc &

SEO OPTIMIZATION

Foundational SEO Remains the engine of discoverability.

T3 Dealer websites that are continually managed and optimized for clarity, structure, and user intent are
the ones Al and customers will trust most.

Keywords to Conversations
e Buyers no longer JUST search for "SUV dealer near me"—they ask Al: "Show me certified pre-owned
hybrids under $25K with good safety ratings near me.”
Intent-Aligned Copy
e Write to satisfy why the shopper is searching. Focus on clarity, completeness, and real user needs
(financing, reliability, etc)).
FAQ and Q&A Integration
* Add short, useful answers to common questions (finance, trade-in, warranty).

Additive Content & Recency
* Al favors new, value-adding updates (offers, safety details, customer stories).
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GOOGLE BUSINESS PROFILE (GBP)

A well-managed Google Business Profile is essential.

Consistent updates, visuals, and review activity signal trust and local authority to Al systems,
increasing the likelihood your dealership is referenced and linked within localized Al results.

Ensure Accuracy

* Hours, address, phone numbers, and website URLS must be current across all properties.

High Quality Visuals

¢ Upload monthly photos of lot inventory, showroom, and service bays.

Leverage GBP Post

* Treat GBP like another social platform, share local offers, events, and community initiatives weekly.

Nissan locations

Review and Sentiment

* Maintain a steady flow of specific, timely e -4
reviews and respond thoughtfully to each; e
Al and local search systems analyze B Missan Of Rivergate
sentiment and recency from GBP to v Coneat
determine credibility.
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* Add unigue attributes like EV-certified and
express service to enhance Al-relevancy.
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EXPLORING LOCAL AUTHORITY

Beyond the website, Al systems evaluate a dealership’s broader local footprint to determine

credibility.

Consistent citations across third-party aggregators, community partnerships, and local media
reinforce authenticity and strengthen visibility in localized Al results.

Maintain Consistent Citations

* Ensure the dealership's name, address, phone number (NAP) are uniform across all listings including
GBP review sites, social platforms and 3PA. Consistency across these platforms reinforces data

accuracy and local authority signals to Al systems.

Earn Location Mentions and Backlinks

* Partner with nearby chambers of commerce,
schools, charities, and organizations to build
authentic backlinks and community recognition that
Al systems identify as location-based trust signals.

Amplify Local Involvement

* Submit events, sponsorships, and community stories
to regional news outlets and online publications to
enhance visibility in Al Overviews and strengthen
your localized brand footprint.
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